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ABSTRACT

This study examines the migration of viewership from linear television to 
social networks. The proliferation of digital platforms and the expansion 
of social networks have precipitated a shift in the manner in which 
emerging viewers engage. Operación Triunfo 2023 serves as a case in 
point, adapting to this transition and redefining itself as a catalyst for 
change within the entertainment paradigm.
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Figure 3. 

 

Figure 4. 

Figure 5. 
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Figure 6. 

Figure 7. 
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Figure 8. 

Figure 9. 

Figure 10. 
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Figure 11. 

 

 

5.1. Comparative Results of Social Networks 

5.1.1. YouTube 

5.1.2. TikTok 
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5.1.3. Instagram 

5.1.4. X 

 

5.1.5. Facebook 

6. Conclusions 
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