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ABSTRACT 

This study focuses on the artistic and design praxis within the academic 
field, conducting a diagnostic analysis of students' creative competencies 
in communication skills. This was shown by crafting a social media post as 
an introductory component for an advertising project. The methodology 
entails a review of innovative teaching styles implemented in a practical 
activity within a communication degree module. Anticipated outcomes 
underscore the pedagogical significance of augmenting specific students' 
creative aptitudes through diverse design interventions employed within 
the communicative environment of social networks. 
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1. Introduction 

1.1. Advertising Praxis as a Paradigm for Didactic Analysis 

lovemaker
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1.2. Articulating the Practical Activity: Structure and Mechanisms of Analysis 
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Phase 1.1. Social Media Post: Conceptualisation and Brainstorming 

Phase 1.2. Social Media Post: Development and Social Media Dissemination 
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Phase 2. Development and Dissemination of Advertising Posters 

Phase 3. Project Presentation and Feedback 

1.3. Evaluative Rubric of the Activity: Recording Descriptive Labels 
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2. Objectives: From Diagnostic Learning to Design Creation  

3. Methodology 

3.1. Accessing the Object and Method of Study  
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3.2. Active Methodologies: Didactic Innovation, Professional Solution  
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 praesentia

118



Icons and Social Networks: Didactic Diagnosis of Communication Proposals  

4. Results: Examining a Proposal  
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Table 1. 

Figure 1. 
  

Figure 2. 
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Table 2. 
 

5. Conclusions 
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