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ABSTRACT

The global economic downturn, the challenges posed by climate change, 
escalating poverty rates, dwindling water and food supplies, and health 
issues, among others, continue to affect the world's population. In response 
to these crises, the promotion of innovation has become imperative, 
particularly within university education. This research, using a 
quantitative approach with a pre-experimental design, aims to determine 
the influence of the development of an Internet of Things (IoT) module on 
the culture of innovation among students at the National University of 
Education (UNE). Data were collected from 62 students enrolled in the 
Telecommunications and Computer Science programme. The results show 
that the implementation of the IoT course significantly influences the 
values, behaviours, climate, resources, processes and outcomes related to 
the innovation culture.
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2. Methodology 

2.1. Design 

2.2. Participants 

2.3. Instruments 
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2.4. Procedure 

Table 1. 
N° Contents Practical activity Expected learning Time 
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Figure 1: 
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2.5. Data collection

2.6. Ethical considerations

3. Results

Figure 2
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Table 2: 

 HG HE1 HE2 HE3 HE4 HE5 HE6 

In this context, 
students hold a positive perception of their interactions with the teacher in the classroom and regard 
the teacher's attributes as innovative

4. Conclusion 
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