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ABSTRACT

The present study examines the manner in which urban art, facilitated by 
user-generated content (UGC) on Instagram, contributes to the 
establishment of a neighbourhood's place brand identity. The present 
study focuses on the Lavapiés neighbourhood in Madrid (Spain), for which 
a content analysis was conducted on social media posts tagged with the 
#Lavapiés hashtag. The results of the study indicate that urban art is the 
most prevalent theme in the posts, thereby underscoring its predominant 
association with the gastronomy and the social fabric of the 
neighbourhood. However, a significant disconnection between urban art 
and political or civic participation is observed, suggesting an integration 
of this type of art into everyday life, distancing it from its potentially 
subversive nature. The study concludes with a reflection on the 
underestimated role of institutions in shaping the place brand.
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1. Introduction

1.1. City Brand - Neighbourhood Brand 
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1.2. Urban Art 

1.3. User Generated Content
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2. Research objectives

3. Methodology
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4. Results 

4.1. Visual Information Analysis 

Image 1
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Figure 1. 
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Figure 2. 
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Image 2. Bodegas lo máximo  

Image 3 
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4.2. An Analysis of Textual Information 

Table 3. 

Hashtag 1 Hashtag 2 Hashtag 3 Hashtag 4 Hashtag 5 
Urban art 

Trade 

Culture  

Sports 
Buildings and 
heritage 
Gastronomy and 
hospitality 

Persons 
Politics and 
citizen action 

Panoramic view  
Total 

Table 4. 
#streetart #urbanart #graffiti 

Urban art 
Trade 
Culture 
Sports 
Buildings and heritage 
Gastronomy and 
hospitality 
Persons  
Policy and action... 
Panoramic view 
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4. Conclusions
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